
A Century of Business School 

Research and Education: 

AACSB’s Guiding Role

The landscape of business education and research has undergone significant 

transformations over the past century. From the establishment of pioneering 

institutions to the current focus on societal impact and ethical leadership, business 

schools have continually adapted to meet the changing demands of the global 

economy. 

At the forefront of this evolution is AACSB International, an organization that has 

played a pivotal role in shaping and responding to these changes. The following 

timeline explores the major milestones in business school education and research 

and how AACSB has responded to these shifts, ensuring that business education 

remains relevant, rigorous, and impactful in an ever-changing world.



Early 19th Century: The Rise of Business Education

1819: ESCP Business School Founded

ESCP, one of the oldest business schools in the world, was founded in Paris, France. It pioneered a practical, hands-on approach to business education.

1881: Wharton School Founded

The Wharton School at the University of Pennsylvania was established, becoming one of the first collegiate business schools in the United States.

1900s: Tuck School at Dartmouth Founded

The Tuck School of Business at Dartmouth College was established, becoming one of the earliest graduate schools of business in the United States.

1908: Harvard Business School Founded

Harvard Business School, a leader in business education, was founded. It introduced the case method, emphasizing critical thinking and problem-solving.

1916: AACSB Founded

The Association of Collegiate Schools of Business (ACSB), as it was originally called, was established to set accreditation standards and improve the quality of 

business education.



Early 20th Century: The Influence of Harvard 

Business School's Case Method

—
Pioneering the Case Method

Harvard Business School introduced the 

revolutionary case method of teaching. This 

approach emphasized critical thinking and 

problem-solving by having students analyze 

real-world business scenarios.

—
Driving Innovation

The case method transformed business 

education, moving away from traditional 

lectures. It encouraged active participation, 

discussion, and the application of theories to 

practical challenges.

—
Widespread Adoption

Harvard's innovative approach quickly gained 

recognition and was widely adopted by other 

leading business schools. The case method 

became a hallmark of high-quality business 

education.



Mid-20th Century: Management Consulting and 

the MBA

Rise of MBA Programs

As the management consulting field 

grew, so did the demand for advanced 

business education. This led to the rapid 

expansion of MBA programs across the 

United States and around the world. MBA 

programs became the premier degree for 

aspiring business leaders and 

executives.

Practical, Applied Curriculum

MBA programs adopted a more practical, 

applied curriculum that mirrored the 

analytical approach of management 

consulting. Students learned real-world 

problem-solving skills through case 

studies, simulations, and consulting 

projects.

Surge in Enrollment

Enrollment in MBA programs surged in 

the mid-20th century as more students 

sought the business knowledge and 

leadership skills needed to succeed in 

the corporate world. This growth 

transformed business education and 

elevated the status of the MBA degree.



1950sAll business degree programs include an understanding of, and appreciation for, cultural norms across various regions and cou

Ford Foundation Report (1959)

The 1959 Ford Foundation report, Higher Education for Business, authored by Robert Gordon and James Howell, 

stressed the need for more rigorous scientific research in business education. It called for a stronger theoretical 

foundation, the integration of quantitative methods into business curricula, and a higher caliber of faculty.

Carnegie Foundation Report (1959)

The Carnegie Report, The Education of American Businessmen, was published the same year 

and echoed the Ford Foundation's findings. It stressed the importance of advanced theoretical 

foundations in business education and advocated for a more interdisciplinary approach to 

business studies.

AACSB's Response

AACSB updated its accreditation standards to reflect these 

recommendations. The new standards placed greater emphasis on 

faculty qualifications, research productivity, and the integration 

of quantitative and interdisciplinary approaches in business 

education.



1960s: Shift in Quantitative Methods

In the 1960s, business education became more focused on data and analysis, influenced by the rise of management science 

and advanced analytical techniques. New subjects like operations research, statistics, and econometrics were introduced, 

leading to a shift toward data-driven and evidence-based decision-making in business.

Mathematical Modeling

Business schools embraced quantitative methods.

Data Analysis

Statistical analysis and econometrics became central to 

decision-making.

Operations Research

Optimization techniques were applied to solve complex 

business problems.

Computerization

The rise of computers enabled large-scale data 

processing and analysis.



1970s–1980s: The Rise of 
Academic Business Journals

Proliferation of Specialized 
Journals

This era saw the creation and rapid growth of 

academic journals dedicated to various business 

disciplines. Prominent examples include the Journal 

of Marketing, the Journal of Finance, and the 

Academy of Management Journal.

Emphasis on Research Output

The emergence of these journals led to an increased 

focus on faculty research productivity. Publications 

in peer-reviewed journals became a key metric for 

evaluating faculty performance and institutional 

prestige.

AACSB’s Adaptation

Recognizing the growing importance of research, 

AACSB began to emphasize faculty publications 

in peer-reviewed journals as a crucial criterion 

for accreditation. This shift promoted a culture of 

research and scholarly contribution within business 

schools.

Impact on Business Education

AACSB commissioned the Porter-McKibbin study, 

Management Education and Development: Drift or 

Thrust into the 21st Century? The study called for 

research to inform evidence-based teaching and 

connect theory with practical business applications, 

enhancing the quality of business education.

Business School Rankings

The first business school ranking was published by BusinessWeek in 1988 and assessed MBA programs in the 

United States. This event marked the beginning of a trend in evaluating and comparing schools based on various 

criteria.



1990s: Globalization and International Collaboration

Cross-Border Programs

Business schools began offering joint programs and 

exchange opportunities with international partners, allowing 

students to gain global perspectives and experiences.

Research Collaborations

Increased international collaborative research projects led 

to more diverse and globally relevant business studies, 

addressing complex multinational issues.

AACSB's Global Expansion

AACSB expanded its accreditation standards to recognize 

the diverse and global nature of business education. In 

1997, the association began to accredit business schools 

outside of North America.

Cultural Competence

Business curricula evolved to include more content on 

cross-cultural management and global business practices, 

preparing students for international careers.



AACSB's Global Reach in the Early 21st Century  

2008: Asia Pacific Office

AACSB opened its Asia Pacific office in 

Singapore to support the growing 

demand for accredited business 

education programs in the region.

2015: EMEA Office

AACSB established its EMEA office in 

Amsterdam, The Netherlands, to 

strengthen its presence and support in 

Europe, the Middle East, and Africa.

Present

AACSB continues to set new standards 

for excellence in business education 

worldwide, embracing diversity and 

inclusion.



2000s: Technology's Impact on Learning

The rise of the internet and online and distance learning technologies has transformed 

business education, making it more accessible and personalized worldwide. 

Adaptive Learning Platforms

Personalized learning experiences tailored to individual needs and pace

Hybrid Learning Models

Combining traditional and online elements, offering flexibility and convenience

Virtual Classrooms

Facilitated online collaboration and learning, blurring geographical boundaries

Massive Open Online Courses (MOOCs)

Offered by leading universities, expanding access to business education

AACSB acknowledged this shift by developing accreditation standards that ensured 

quality in the evolving environment, making high-quality business education more 

accessible globally.



2000s: Increased Focus on Entrepreneurship, 

Innovation, and Ethics in Business Education

Entrepreneurial Skills

Business schools recognized the rising importance of 

entrepreneurial skills. This led to the inclusion of entrepreneurship 

courses and programs within the curriculum, along with the 

creation of new centers and institutes dedicated to this area.

Ethics and Sustainability

Driven by corporate scandals and growing environmental 

concerns, business schools began to prioritize ethics, corporate 

social responsibility, and sustainability. Programs increasingly 

incorporated courses on leadership in a global context, 

emphasizing the role of business in society.

Collaboration with Startups and 

Incubators

To provide students with practical experience and real-world 

insights, business schools established partnerships with startups 

and incubators, becoming key players in startup ecosystems.

Emphasis on Design Thinking and 

Innovation

Business schools integrated design thinking and innovation 

methods into their curricula, fostering student abilities to develop 

creative solutions to complex problems.



Era Key Focus AACSB Response

2010s Globalization and Impact 2013 standards: three pillars of 

innovation, impact, and engagement

2020s Societal Impact 2020 standards: principles-based, 

outcomes-focused, societal impact 

and DEI

Ongoing Digital Transformation and AI Infusion of AI both operationally and 

in support of external stakeholders

2010s-2020s: Engagement, Innovation, and Impact



AACSB’s Role in Charting the Future of 
Business Education

Data-Driven 

Dynamism

As technology continues to evolve, 

AACSB will likely emphasize the 

importance of adaptive learning 

systems and personalized education 

paths in business schools—for 

example, through AI-integration—

ensuring that students receive tailored 

instruction to meet their individual 

needs and career goals.

Lifelong Learning 

Landscape

With the rapid pace of change in 

business, lifelong learning is critical. 

Business schools are offering 

microcredentials and executive 

programs to help professionals stay 

updated. AACSB supports this effort 

by setting standards that encourage 

schools to innovate as they respond to 

the evolving needs of learners and 

industries.

Global Citizenship in 

Education

As business schools expand global 

collaborations through joint degrees 

and exchange programs, AACSB is 

likely to emphasize global citizenship 

and cross-cultural competence, 

potentially introducing standards that 

require schools to develop leaders 

capable of addressing international 

challenges.

Interdisciplinary 

Innovation

Business schools are adopting an 

interdisciplinary approach to address 

complex global issues by integrating 

fields like technology, sustainability, and 

public policy. Future AACSB standards 

may prioritize programs that blend 

business education with STEM, 

environmental studies, and the 

humanities, preparing students for 

multifaceted challenges.



AACSB Promotes Research 

Impact, Thought Leadership, and 

Innovation

Research Impact

AACSB emphasizes the significant 

impact of business school research 

on both business and society, 

highlighting its role in advancing new 

knowledge.

Thought Leadership

AACSB brings together global 

thought leaders through partnerships, 

events such as conferences, 

roundtables, and webinars, and 

inspiring content to shape the future 

of business education.

Innovation

AACSB fosters innovation by encouraging the development of new teaching 

methods, curricula, and research approaches.
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